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Introduction to Hashtag Strategy

Are you using hashtags to their full potential to make your content
stand out and reach the right audience on crowded social media

platforms?
This highlights the importance of thorough
o hashtag research to maximize reach and
o engagement by selecting the optimal number

and combination of tags.

According to a study by TrackMaven, posts Leveraging a well-researched hashtag mix can

with 11 or more hashtags on Instagram receive  help your content perform significantly better

nearly 80% more interactions compared to and reach a broader, more engaged audience.
posts with fewer hashtags.



Hashtags have become a crucial element in
social media marketing, acting as digital
signposts that make content discoverable to
broader audiences. With over 95 million
photos and videos shared on Instagram every
day and 500 million tweets sent daily,
standing out can be challenging. Hashtags
allow users to categorize content, enabling
algorithms to prioritize posts based on
relevance, popularity, and user interest.

Using the right hashtag strategy can
significantly improve discoverability. Research
shows that Instagram posts with at least one
hashtag have a 12.6% higher engagement rate
than those without. Meanwhile, Twitter posts
with hashtags are twice as likely to get
engagement. By strategically selecting a mix of
popular, branded, and niche hashtags,
businesses can target both broad audiences
and highly specific communities. This
approach not only boosts visibility but also
helps in creating a loyal following around a
brand.

Social platforms such as Instagram, Twitter,
LinkedIn, and TikTok rely on hashtags to
classify and promote content to users based
on their interests and behaviors. Leveraging
this system can drive organic growth, fostering
a community of engaged followers who are
more likely to interact with and share your
content.

CHECKLIST:

e Ildentify your target
audience and social
platforms.

e Define key objectives
(visibility, engagement,
community growth).

o Research competitors’
hashtag strategies for

insights.
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Want to boost your brand’s discoverability
with a strong hashtag strategy? Schedule a
meeting with our team to get started.
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Researching Hashtags

Effective hashtag strategy begins with thorough research. There are three main types of hashtags to
consider: popular, niche, and branded. Popular hashtags (e.g., #ThrowbackThursday, #InstaGood)
can increase reach but come with high competition. Niche hashtags (e.g., #VeganBeautyProducts,
#DigitalNomadLife) target a specific community, fostering deeper engagement with a more focused
audience. Branded hashtags (e.g., #NikeWomen, #ShareACoke) create unique branding
opportunities, encouraging followers to interact and share content related to your brand.

Using tools like Hashtagify, RiteTag, and social platform search functions can help identify relevant
hashtags. Hashtagify, for example, allows users to see the popularity and related terms for specific
hashtags, while Twitter and Instagram'’s native search can reveal current trending tags. Analyzing
competitors' hashtags also provides insights into what resonates within your industry. Researching
competitors’ posts with high engagement rates can reveal valuable hashtags you may want to
incorporate into your strategy.

Checklist

e Use Hashtagify, RiteTag, and platform searches for hashtag ideas.

e Identify 5-10 branded hashtags for your business.

e Select 10-15 niche-specific hashtags relevant to your industry.

e Include 3-5 trending or seasonal hashtags to capitalize on current interests.

Creating a Balanced Hashtag Strategy

A well-balanced hashtag strategy uses a mix of popular, niche, and branded hashtags to maximize
both reach and relevance. While popular hashtags can attract a large audience, they also have high
competition. For example, #Love has been used over 2 billion times on Instagram, making it easy for
your content to get lost. Niche hashtags, like #TravelPhotographerLife, have fewer users but target a
more specific audience likely interested in your content.

Branded hashtags can become powerful engagement tools. According to research by Simply
Measured, 70% of the most-used hashtags on Instagram are branded. Encouraging followers to use
your branded hashtags builds community and creates user-generated content. A good strategy
might include 1-2 branded hashtags, 2-5 niche hashtags, and 5-8 popular hashtags for each post.

Checklist

e Create 1-2 branded hashtags for your brand.



e Include 2-5 niche hashtags for targeted engagement.
e Add 5-8 popular hashtags for broader reach.
e Ensure each hashtag is relevant to your content.

Researching Hashtags

Effective hashtag strategy begins with thorough research. There are three main types of hashtags to
consider: popular, niche, and branded. Popular hashtags (e.g., #ThrowbackThursday, #InstaGood)
can increase reach but come with high competition. Niche hashtags (e.g., #VeganBeautyProducts,
#DigitalNomadLife) target a specific community, fostering deeper engagement with a more focused
audience. Branded hashtags (e.g., #NikeWomen, #ShareACoke) create unique branding
opportunities, encouraging followers to interact and share content related to your brand.

Using tools like Hashtagify, RiteTag, and social platform search functions can help identify relevant
hashtags. Hashtagify, for example, allows users to see the popularity and related terms for specific
hashtags, while Twitter and Instagram'’s native search can reveal current trending tags. Analyzing
competitors’ hashtags also provides insights into what resonates within your industry. Researching
competitors’ posts with high engagement rates can reveal valuable hashtags you may want to
incorporate into your state

Checklist

Create 1-2 branded hashtags for your brand.

Include 2-5 niche hashtags for targeted engagement.
Add 5-8 popular hashtags for broader reach.

Ensure each hashtag is relevant to your content.

Implementing Hashtags Effectively

Once you've selected your hashtags, knowing how to implement them effectively across platforms is
key. For instance, on Instagram, placing hashtags in the comments section can keep your caption
cleaner without affecting reach. On LinkedIn, it's best to use fewer hashtags—ideally three to five—to
maintain professionalism.

Varying hashtags across posts prevents algorithmic penalization and keeps your content fresh. For
example, rotate hashtags based on daily themes or seasonal content. Additionally, campaign-
specific hashtags can build momentum around events or launches, encouraging followers to join the



conversation. Remember, consistent use of branded hashtags on all posts creates a sense of
community around your brand.

Checklist

Place Instagram hashtags in comments for cleaner captions.
Limit hashtags on LinkedIn to 3—-5 per post.

Rotate hashtags to avoid algorithm penalties.

Use campaign-specific hashtags to create buzz.

Implementing Hashtags Effectively

Monitoring hashtag performance is essential to refining your strategy over time. Key metrics include
reach (how many users saw your post), impressions (total views), and engagement rate (likes,
comments, shares). According to Sprout Social, posts that actively monitor hashtag engagement see
up to a 50% increase in social reach.

Tools like Metricool, Sprout Social, and native analytics from Instagram and Twitter offer insights into
which hashtags drive the most engagement. Regularly reviewing these metrics helps identify high-
performing hashtags to reuse and underperforming tags to replace. Monthly or quarterly analysis is
recommended to ensure your strategy adapts to evolving trends and audience behaviors.

Checklist

Place Instagram hashtags in comments for cleaner captions.
Limit hashtags on LinkedIn to 3—-5 per post.

Rotate hashtags to avoid algorithm penalties.

Use campaign-specific hashtags to create buzz.

Monitoring and Analyzing Hashtag
Performance
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Monitoring hashtag performance is essential to refining your strategy over time. Key metrics include
reach (how many users saw your post), impressions (total views), and engagement rate (likes,
comments, shares). According to Sprout Social, posts that actively monitor hashtag engagement see
up to a 50% increase in social reach.

Tools like Metricool, Sprout Social, and native analytics from Instagram and Twitter offer insights into
which hashtags drive the most engagement. Regularly reviewing these metrics helps identify high-
performing hashtags to reuse and underperforming tags to replace. Monthly or quarterly analysis is
recommended to ensure your strategy adapts to evolving trends and audience behaviors.

Checklist

Track reach, impressions, and engagement rates.
Identify and retain high-performing hashtags.
Replace underperforming hashtags as needed.
Review and adjust strategy monthly or quarterly.

Optimizing and Evolving Your Hashtag Strategy

A successful hashtag strategy isn't static—it evolves alongside platform trends, algorithm changes,
and audience preferences. Experimenting with new hashtags, dropping low-performers, and
adapting to seasonal or trending topics can keep your content relevant. For instance, social media



trends like #StayHome during the COVID-19 pandemic saw a 53% rise in engagement, showing the
importance of staying current.

Adapting your strategy every 2-3 months ensures you stay aligned with changing social landscapes.
Regularly adding fresh tags and refining branded hashtags strengthens your community and keeps
followers engaged. Staying updated on platform algorithm changes is also crucial, as each platform'’s
hashtag ranking criteria evolve over time.

Checklist

Update hashtags every 2—-3 months to stay relevant.
Experiment with seasonal and trending hashtags.
Remove low-performing hashtags regularly.

Keep informed of platform algorithm updates.

Ready to Boost Your Engagement? Let's Build
Your Hashtag Strategy!

Hashtags are essential tools for growing your social media presence, but a strategic approach is
necessary for consistent results. Our team is here to help you develop, implement, and optimize a
hashtag strategy tailored to your brand’s goals. Schedule a consultation today, and let’s start
building your path to social media success!

Schedule An Intro to Social Media Marketing

Management Services Call with Our Team:
https://calendly.com/krlstna/introduction-to-smmm-services
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